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TODAY'S PROGRAM

Introduction & Land Acknowledgement 

Greg Paseshnik, Director – Programming & Partnerships

Marketing & Communications Update

Danielle Rice, Vice President – Marketing and Communications

Business Update

Robert Holmberg, Executive Vice President - Liquor & Cannabis Operations

Special Olympics Manitoba

Rachel Wheatley, CEO, Special Olympics MB.
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WINNIPEG WINE 

FESTIVAL 2025 

ORGANIZING 

COMMITTEE

Special Olympics Manitoba
Larry Chornoboy (Chair)

Mallory Cordingley

Adel Gauthier

Manitoba Liquor and Lotteries
Gillian Bourroughs

Paul Rogers

Peter Wilk

Industry Partners
Fredrik Bergstrom – Bergstrom Brands

Flavia Fernandez Fabio – Escalade Wine 
and Spirits

Darren Ford – Decanter Wine and Spirits

Krista Jenkinson – Dandurand Group

Wendy Kolsun – Prestige Beverage 
Group
Alisa Lacroix - Mark Anthony Wine & 
Spirits

Manitoba Liquor & Lotteries



DANIELLE RICE

Vice President, Marketing & Communications

Manitoba Liquor & Lotteries
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MARKETING & COMMUNICATIONS

VP, Marketing & 
Communications

Director, 
Marketing

Director, 
Programming & 

Partnerships

Director, 
Corporate and 
Public Affairs

Manager, 
Customer 

Intelligence & 
Analytics

Program Manager, 
Government & 

Stakeholder 
Relations
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CHOOSE CANADIAN CAMPAIGN

• Launched Feb. 7

• End Cap Displays & 

Discretionary Display Space

• Social Media & Web Promotions

• Wine Festival

– Loss of 8 booths overall 

• Whisky Festival

– TBD

Manitoba Liquor & Lotteries
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PROGRAMMING TRENDS YTD

• +40% of our Liquor Mart sales 

typically comes from programming

• Shift to some MBLL driven 

programming this past year has led 

to a YTD increase being 43%

• Although Liquor Mart sales are 

slightly down, Programming Sales 

are up.

– Unit sales are up 8.7%

Manitoba Liquor & Lotteries
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MARKETING PROGRAM GUIDE

• Save the Date for Fiscal 2026-27 

Release 

• October 21, 2025 at the Club 

Regent Event Centre

Manitoba Liquor & Lotteries
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SEASONAL THEMATICS

• Support MBLL Driven Displays

• Seasonal

• Marketing Program Guide Calendar

Manitoba Liquor & Lotteries
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SOCIAL MEDIA VIDEOS

• Cocktails

• Tips & Sips

• In-store Reels

• On average

o 4.7K Manitobans 

see our 

Instagram videos

Manitoba Liquor & Lotteries

Play Video Play Video Play Video

https://vimeo.com/1120952163/a74a3a1b7d?share=copy
https://vimeo.com/1120951930/885424539f
https://vimeo.com/1120952265/5daa15588f
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FLIPP

• What is Flipp?

• Digital merchandising

• Performance based

• Optimized for ROI & Efficiency

• How can Flipp help?

• Drive readership

• Increase store traffic

• Enhance digital experience

Manitoba Liquor & Lotteries
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FLIPP DIGITAL FLYER

• Objective

o Engage shoppers

o Drive store trips

• Strategy

o Target shoppers

o Reduce carbon footprint

o Optimize costs

o Measure performance

Manitoba Liquor & Lotteries
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FLIPP DIGITAL FLYER

• Q1 Results

o Impressions 

• 5,017,248

o Unique Engagements

• 148,042

o Website Transfers

• 4,388

Manitoba Liquor & Lotteries
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FLIPP DIGITAL FLYER

• Q1 Results

o Average Time

• 52 s

o Offer views per Engagement

• 51

o Item Views

• 6,536,841

Manitoba Liquor & Lotteries
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HOT BUY ADVERTISING

• Flipp Flyer

• Social Media

• Web

• Print

• Billboard

F25 Program Results

• $13 million B2C sales 

in Liquor Marts

Manitoba Liquor & Lotteries
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AIR MILES REWARD MILES

• AIR MILES Rebrand

• Collect More Moments

• In-store Signage

Manitoba Liquor & Lotteries
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AIR MILES REWARD MILES

• Active Collectors

o 173K

• AIR MILES $ Sales %

o 49%

• AIR MILES Transaction %

o 38%

• AIR MILES Average Basket

o $61.02

• Non – AIR MILES Average Basket

o $39.67

Manitoba Liquor & Lotteries
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AIR MILES REWARD MILES

• AIR MILES CRM Program

o Spend & Get offer

o Lifecycle segments

o F25 +316k incremental

o F26 +500k incremental

Manitoba Liquor & Lotteries
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AIR MILES REWARD MILES

• AIR MILES Max Miles

o Celebrate Moments

o Occasion Based Themes

• Advertising

o Direct Email

o Social Media

o Web

o Print

Manitoba Liquor & Lotteries
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AIR MILES REWARD MILES

• AIR MILES Cash

o Coming Soon!

• +20% Larger Baskets

• 2-3 More Visits

• 4x More Loyalty

• $4.6M in AM Cash

o Ready to Redeem

Manitoba Liquor & Lotteries
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WINNIPEG WHISKY FESTIVAL

• Largest festival to date

– 71 booths

– 4 activations

• Record attendance

– ~900 attendees

• Curated product selection

– 328 products

• 130 exclusives

• Record LM sales

– ~$110K

Manitoba Liquor & Lotteries
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FLATLANDERS BEER & BEVERAGE FESTIVAL

• New floorplan for 2 in 1 festival

– Local / National / International 
Beers on Concourse

– RTD/RTS at Ice Level

• Largest festival to date

– 109 booths

• Record product selection

– 500 samples

• 200 exclusive

• Record attendance

– 3700 tickets sold

– +21% YOY

Manitoba Liquor & Lotteries
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TASTING EVENTS AND EXPERIENCES

• Exclusive releases

– Sold out events

– High Rye Straight Whisky

• Bottles signings

– John and Cooper Sleeman

• Intimate and interactive

– Renovated education center

• Experiential samplings

– In and out of store activations

Manitoba Liquor & Lotteries



#MBLLGOODTOGETHER CAMPAIGN
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VISION, MISSION, PURPOSE
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2023-24 RECAP
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2024-25 RECAP
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2024-25 RECAP
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MB BIZ MAGAZINE

Manitoba Liquor & Lotteries

TWO-PAGE FEATURE

• Summer 2024 Issue

• Opportunity to position MBLL’s positive 

impacts with Manitoba business 

community
• Distribution: 70,000
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NEW! 2025-26 SOCIAL MEDIA CONTESTS

• 2-3 contests with partner prizing

• Grow MBLL brand presence

o Increase follower count

o Increase engagement

• Winnipeg Folk Fest Contest Results

o 900 entries

o 750 new followers
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2025-26 SOCIAL MEDIA

• Beginning to make the 

connection between our 

product and corporate 

brands through the great 

work we and our partners 

do, and highlighting the 

contributions made by 

Manitobans for Manitobans
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ROBERT HOLMBERG

Executive Vice President, Liquor & Cannabis Operations

Manitoba Liquor & Lotteries
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LIQUOR & CANNABIS OPERATIONS

EVP
Liquor & Cannabis 

Operations

Liquor 

Marts

Supply 

Chain

Commercial 
Retail  

Partners
Cannabis

Strategy 
Development

The division is organized into five areas:
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SINCE WE LAST MET

• Jeff Reid retired, and Cheryl Adams-Farrell joined MBLL.

• MBLL continued to support our valued wine store business partners with a new set of governing 
documents, introduction of a dedicated delivery partner, and updated consignment program. 

• MBLL introduced a new Manitoba Craft Liquor Support Strategy as a means of continuing to 
support our valued business partners in the local craft industry. 

• Store development and renovations resumed; some new Liquor Marts in the works and many 
stores receiving a much-needed renovation. 

• Introduction of a new kiosk style liquor retail option that MBLL will place in the Save On Foods at 
Northgate this year.

• American products removed from retail and distribution in Manitoba.  

• Grant Park Education Centre has been fully renovated. 

Manitoba Liquor & Lotteries



36

GRANT PARK ED CENTRE 

Grant Park Ed Centre

• MBLL is excited to introduce our 

newly renovated education centre 

located at the Grant Park Liquor Mart.

• The new Ed Centre offers an 

expanded space, a modernized 

aesthetic, as well as new technology 

that will allow for product education 
sessions to be hosted with experts 

from around the world. 

• Suppliers can work directly with 

MBLL to set up public and private 
events that utilize this space. 

Manitoba Liquor & Lotteries
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GRANT PARK ED CENTRE – A LOOK INSIDE 

Manitoba Liquor & Lotteries
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LIQUOR IN MANITOBA AT A GLANCE  

A Wide Selection of Service:

• ~400 private liquor retail locations throughout Manitoba

• 63 publicly-run Liquor Marts

• +1,100 restaurants, lounges, bars and event centres

Distribution:

• MBLL oversees the wholesale and distribution of liquor 

products

• Products are warehoused at our King Edward 

Distribution Centre and by third-party private distributors

• Distribution to Liquor Marts and Commercial Partners is 

via:

oMBLL Distribution

oWETT Sales Distributors

oBDL (Beer) Distributors

oDirect from Local Manufacturers

429 
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Liquor Marts
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2

162 
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50 

Craft Liquor 

Producers
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$459,786 

$96,142 

$18,975 

$303,348 

F25 Sales by Channel ($000)

Liquor Marts Liquor Vendors Wine Stores Licensees

DIVISIONAL PERFORMANCE (F25)

Annual Sales by Retail Channel: 

• In F25, the 63 publicly-run Liquor Marts, 

400 private liquor locations, and 

1,100+ licensees had total sales of $878.3M. 

• The allocation of these sales by channel is as 

follows: 

o Liquor Marts = 52% of Sales

o Licensees = 35% of Sales

o Liquor Vendors = 11% of Sales 

o Specialty Wine Stores = 2% of Sales

$878.3
Total Sales

All Channels
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CATEGORY TRENDS - VOLUME

Manitoba Liquor & Lotteries
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CATEGORY TRENDS – SHARE OF VOLUME SALES

Manitoba Liquor & Lotteries

72%

70%

67%

64%

64%

63%

8%

11%

14%

17%

18%

19%

8%

8%

8%

8%

8%

8%

12%

12%

11%

11%

10%

10%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

2020

2021

2022

2023

2024

2025

Beer RTD Spirits Wine



42

NATIONAL WINE TRENDS

Source: ACD 12 months rolling ending March 2025
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MANITOBA TOTAL WINE SALES BY SHELF GROUP
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SHARE OF WINE $ SALES – MB MARKET 2025 V 2024

Manitoba Liquor & Lotteries

3.36%

6.01%

25.19%

6.74%

3.08%
3.89% 3.15%

1.25%

4.19%
5.46%

1.04% 1.30% 0.99%

4.12%

8.05%

26.12%

8.08%

5.73%
4.86% 3.85%

1.16%

4.97% 6.85%

1.25%
1.70% 1.00%

0.00%

5.00%

10.00%

15.00%

20.00%

25.00%

30.00%

Argentina Australia Bag in Box Blnd & Btld
in Canada

Canada
VQA

Chile France Germany New
Zealand

Italy Portugal Spain South
Africa

Share of $ March - August (F24 v F25)

2024 2025



45

LOOKING AHEAD

Manitoba Liquor & Lotteries

Challenges

• Changing Consumption Habits

• Consumer Spending & Discretionary 

Income 

• Tariffs and the Economy

New & Notable 

• New store development

• MBLL process improvements

• American Products – shelf space 

opportunity 

• Focus on Canadian Products

• Connecting Suppliers with 

Commercial Retail Partners

• New Ed Centre = new opportunities 

for Suppliers.

• Curious and flexible consumers. 



RACHEL WHEATLEY

CEO

Special Olympics Manitoba





17 sports

2500+ athletes

100+ programs across Manitoba

Athlete Dylan Collins from 

Selkirk winning gold at the 

2025 Special Olympics World 

Winter Games in Italy



Thank 

You!
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ENJOY THE 2026

WINNIPEG WINE FESTIVAL!
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